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Since the Dobbs decision, the political landscape has shifted signi�cantly against the GOP. One way

to understand what issues are de�ning this election cycle and what campaigns are communicating

to voters is by analyzing the advertisements that they are creating and paying to serve up to folks in

their districts and states.

Wesleyan Media Project has undertaken substantial analysis of the advertisements being run in

national cable and broadcast television during this election cycle, which we utilized for this analysis

of U.S. Senate and House races as we head into the �nal 50 days of the 2022 midterms.

The fall of Roe has altered the playing field
dramatically.
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Democrats in the toughest House and Senate races are consistently now running on abortion rights

and hammering Republicans for their extreme positions on the issue. Clearly, they understand how

the post-Dobbs environment is splintering the traditional GOP coalition and driving up enthusiasm

among pro-choice Democrats and Independents. One substantial e�ect: there are prime

persuadable swing voters for the �rst time this year.

As Wesleyan Media notes, ads by or on behalf of Senate Democratic candidates mentioning abortion

increased from 14 percent of pro-Democrat Senate ads between May and mid-June to 24 percent

between June 20 th  and August 7 th –becoming the top issue mention in Democratic Senate ads (see

table 1). Meanwhile, Senate Republican ads mentioning abortion dropped from 19 percent to 6

percent post-Dobbs. This is an issue the GOP wants to run as far away from as possible, pivoting to

safer territory like in�ation and the economy.

On the House side, ads by or on behalf of House Democratic candidates mentioning abortion

increased from 29 percent of House Democratic advertising pre-Dobbs to 39 percent post-Dobbs,

far outpacing energy (24.6%), gun control (22.5%), public safety (21.2%), and healthcare (20.5%)

(see table 2). House Republican ads mentioning abortion fell to 10.7%.

https://www.pewresearch.org/politics/2022/07/06/majority-of-public-disapproves-of-supreme-courts-decision-to-overturn-roe-v-wade/
https://twitter.com/SteveKornacki/status/1561337327796031488?s=20&t=NhEeuGGOWufTNjUXovHceQ
https://mediaproject.wesleyan.edu/releases-081122/
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Democrats are highlighting their opponents’ extreme positions on the issue while also adding in

the element that the GOP is “taking away our rights,” as Angie Craig (D-MN) does in the ad linked

below. Meanwhile in Arizona, the Democratic Senate Majority PAC is making the Court’s decision

real by highlighting the consequences for ectopic pregnancies.

Took It AwayTook It Away

https://www.youtube.com/watch?v=4d9ZgGnND6w
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Democrats’ current strategy harkens back to the 2018 campaign, when they blasted Republicans for

wanting to take away another right from the American people by repealing the ACA. Democrats

seem to now similarly want abortion to be at the forefront of voters’ minds as they begin sending

ballots in, trying to make this the issue of the election instead of a referendum on the economy and

in�ation.

Democrats are also touting a making-ends-meet
agenda.
Now that the In�ation Reduction Act has been signed into law, Democrats can go to voters and say

that they are making tangible progress to address in�ation and lower the cost of energy and

healthcare.

The House Majority PAC took their �rst shot at this with their new ad “Deliver,” which Blue Rose

Research found tested in the top 10 percent of ads this year and drove signi�cant movement on

Biden’s approval, Democratic Party favorability, and the House horse race.

AZ - BriannaAZ - Brianna

CJ Warnke

@cjwarnke · Follow

Check out @HouseMajPAC's new TV ad  

“Democrats – delivering for America’s families.”

The media could not be played.

Reload

https://twitter.com/cjwarnke/status/1559891928480727046
https://www.youtube.com/watch?v=1UXxvA2wTkc
https://twitter.com/cjwarnke?ref_src=twsrc%5Etfw%7Ctwcamp%5Etweetembed%7Ctwterm%5E1559509162454908929%7Ctwgr%5E9b6bb57e895ee91ce79f25d70698a3e5305a7424%7Ctwcon%5Es1_&ref_url=https%3A%2F%2Fwww.thirdway.org%2Fmemo%2Fwhat-are-battleground-dems-running-on-in-the-midterms
https://twitter.com/cjwarnke?ref_src=twsrc%5Etfw%7Ctwcamp%5Etweetembed%7Ctwterm%5E1559509162454908929%7Ctwgr%5E9b6bb57e895ee91ce79f25d70698a3e5305a7424%7Ctwcon%5Es1_&ref_url=https%3A%2F%2Fwww.thirdway.org%2Fmemo%2Fwhat-are-battleground-dems-running-on-in-the-midterms
https://twitter.com/cjwarnke?ref_src=twsrc%5Etfw%7Ctwcamp%5Etweetembed%7Ctwterm%5E1559509162454908929%7Ctwgr%5E9b6bb57e895ee91ce79f25d70698a3e5305a7424%7Ctwcon%5Es1_&ref_url=https%3A%2F%2Fwww.thirdway.org%2Fmemo%2Fwhat-are-battleground-dems-running-on-in-the-midterms
https://twitter.com/intent/follow?ref_src=twsrc%5Etfw%7Ctwcamp%5Etweetembed%7Ctwterm%5E1559509162454908929%7Ctwgr%5E9b6bb57e895ee91ce79f25d70698a3e5305a7424%7Ctwcon%5Es1_&ref_url=https%3A%2F%2Fwww.thirdway.org%2Fmemo%2Fwhat-are-battleground-dems-running-on-in-the-midterms&screen_name=cjwarnke
https://twitter.com/cjwarnke/status/1559509162454908929?ref_src=twsrc%5Etfw%7Ctwcamp%5Etweetembed%7Ctwterm%5E1559509162454908929%7Ctwgr%5E9b6bb57e895ee91ce79f25d70698a3e5305a7424%7Ctwcon%5Es1_&ref_url=https%3A%2F%2Fwww.thirdway.org%2Fmemo%2Fwhat-are-battleground-dems-running-on-in-the-midterms
https://twitter.com/HouseMajPAC?ref_src=twsrc%5Etfw%7Ctwcamp%5Etweetembed%7Ctwterm%5E1559509162454908929%7Ctwgr%5E9b6bb57e895ee91ce79f25d70698a3e5305a7424%7Ctwcon%5Es1_&ref_url=https%3A%2F%2Fwww.thirdway.org%2Fmemo%2Fwhat-are-battleground-dems-running-on-in-the-midterms
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For comparison, GOP House candidates and dark money groups are �ooding the zone with ads

attacking Democrats on a ballooning budget (33.3%), energy (29.8%), economy (28.3%), and

in�ation (26.1%) as Americans for Prosperity does here.

The ad data indicates that Senate Democrats are doing well with campaigning on a making-ends-

meet agenda–economy, jobs, and in�ation are still ranking high in the top Senate Dem ad issues–

but ads by or on behalf of House Democrats mentioning jobs (17.7%) and the economy (10%) are far

below what the House GOP side has been running. Senator Mark Kelly (D-AZ) and Congresswoman

Sharice Davids (D-KS) both rolled out making-ends-meet, working-class ads that could serve as

models for additional advertising on this subject between now and Election Day.

11:55 AM · Aug 16, 2022

411 Reply Copy link

Read 10 replies

In�ation Reduction Act: What did we get for it, Rep. Slotkin?In�ation Reduction Act: What did we get for it, Rep. Slotkin?

Paycheck to PaycheckPaycheck to Paycheck

https://twitter.com/cjwarnke/status/1559509162454908929?ref_src=twsrc%5Etfw%7Ctwcamp%5Etweetembed%7Ctwterm%5E1559509162454908929%7Ctwgr%5E9b6bb57e895ee91ce79f25d70698a3e5305a7424%7Ctwcon%5Es1_&ref_url=https%3A%2F%2Fwww.thirdway.org%2Fmemo%2Fwhat-are-battleground-dems-running-on-in-the-midterms
https://help.twitter.com/en/twitter-for-websites-ads-info-and-privacy
https://twitter.com/intent/like?ref_src=twsrc%5Etfw%7Ctwcamp%5Etweetembed%7Ctwterm%5E1559509162454908929%7Ctwgr%5E9b6bb57e895ee91ce79f25d70698a3e5305a7424%7Ctwcon%5Es1_&ref_url=https%3A%2F%2Fwww.thirdway.org%2Fmemo%2Fwhat-are-battleground-dems-running-on-in-the-midterms&tweet_id=1559509162454908929
https://twitter.com/intent/tweet?ref_src=twsrc%5Etfw%7Ctwcamp%5Etweetembed%7Ctwterm%5E1559509162454908929%7Ctwgr%5E9b6bb57e895ee91ce79f25d70698a3e5305a7424%7Ctwcon%5Es1_&ref_url=https%3A%2F%2Fwww.thirdway.org%2Fmemo%2Fwhat-are-battleground-dems-running-on-in-the-midterms&in_reply_to=1559509162454908929
https://twitter.com/cjwarnke/status/1559509162454908929?ref_src=twsrc%5Etfw%7Ctwcamp%5Etweetembed%7Ctwterm%5E1559509162454908929%7Ctwgr%5E9b6bb57e895ee91ce79f25d70698a3e5305a7424%7Ctwcon%5Es1_&ref_url=https%3A%2F%2Fwww.thirdway.org%2Fmemo%2Fwhat-are-battleground-dems-running-on-in-the-midterms
https://www.youtube.com/watch?v=UXDIRylkTIE
https://www.youtube.com/watch?v=7GwfcATJZbQ
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Democrats have yet to respond to GOP crime and
immigration attacks.
Below the economy, advertisements mentioning immigration and public safety are the next

highest-ranking ad issues aired from both Senate and House Republicans. Although immigration

ads have fallen signi�cantly in the post-Dobbs environment, likely due to GOP primary races

ending, they still come in at nearly 22 percent in the GOP House and Senate ad mentions, and public

safety/crime ads are hovering around 20 percent.

Sharice Davids 2022 TV ad #3 - Kansas 3rd District Congress - August 16 - "6am getting toSharice Davids 2022 TV ad #3 - Kansas 3rd District Congress - August 16 - "6am getting to……

NY-19: "Criminals and Coddlers"NY-19: "Criminals and Coddlers"

AZ: The One PlaceAZ: The One Place

https://www.youtube.com/watch?v=3WFnjJG7ieQ
https://www.youtube.com/watch?v=KC0LO7w9qC4
https://www.youtube.com/watch?v=CWffbjqavgM
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Both crime and border security are major issues among voters that Democrats have been

hemorrhaging–especially Latino voters. The NRSC has been targeting this signi�cantly among

Latino voters in both Nevada and Arizona.

For comparison, public safety is #4 in Dem House airings and #8 in Dem Senate airings, while

immigration/border security is nowhere near the top 10 issues for any Dem contests. Democrats

would be wise to ensure they are su�ciently pre-butting and responding to GOP attacks on public

safety and immigration. Congresswoman Spanberger’s campaign savvily did this in an attack ad

against her GOP opponent, and Democratic congressional candidate Gabe Vasquez (NM-02) did so

by using a former county sheri� as a law enforcement validator.

NV: Tienen en ComúnNV: Tienen en Común

AgainstAgainst

https://www.axios.com/2022/08/06/axios-ipsos-poll-latino-immigration-policing
https://www.youtube.com/watch?v=Brxr--SDKQc
https://www.youtube.com/watch?v=QM3WWDxcynA
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Conclusion
With less than 60 days to go, we can be sure that the messaging and news to which candidates must

respond will evolve to some level between now and Election Day. In just the last 80 days, Roe was

overturned, a series of major legislative wins for Democrats and President Biden have been signed

into law, and Donald Trump’s legal woes have once again captured the attention of the media.

Though other issues may arise before November, there’s little doubt abortion, in�ation,

immigration, and crime will be hotly debated on the airwaves over the next few weeks.

ELECT IO NS

Gabe Vasquez ad highlights his support for law enforcementGabe Vasquez ad highlights his support for law enforcement

T O PICS
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https://www.youtube.com/watch?v=gSHA0rZumYo

