() THIRD WAY

GRAPHIC Published August 10, 2011

Why Moderates Matter

Bill Rapp

Former Senior Manager
of Design and Production

Jessica Harris

Why Moderates Matter

Ideology of Voters in Recent Presidential Elections

Marketing and Events
Manager

2008 Election
8.9 million 2.9 million
Conservatives ’ Liberals
25.7 million 2 22,5 million
Liberals Moderates
34.7 million 348 34.8 million
Moderates Conservatives
Obama Voters McCain Voters
2004 Election
6.2 million 3.3 million
Conservatives L 8 Liberals
21.8 million né 24.8 million
Liberals Moderates
29.7 million 9 34.9 million
Moderates 1 . Conservatives
Kerry Voters Bush Voters
2000 Election
5.2 million 2.7 million
Conservatives Liberals
16.9 million 23.2 million
Liberals Moderates
27.4 million 24.8 million
Moderates Conservatives
Gore Voters Bush Voters

From the Third Way memo “What it Takes to Win,” by Lanae Erickson, Jim Kessler, and Sophie Shulman.
August 2011, Available at: http.//www.thirdway.org/publications/428. Data from CNN, ABC News, and the

" Moderates "Liberals ™Conservatives

United States Federal Election Commission {(2000-2008).

© 2011 Third Way. Free for re-use with attribution and link. For more, visit Third Way at www.thirdway.org.

lllustration by Bill Rapp and Jessica Harris.

JPG available via Flickr

third way

To read this Graphic, open the attached PDF.

TOPICS

AMERICAN ELECTORATE 139 | | PUBLIC OPINION 138



https://www.thirdway.org/
http://www.flickr.com/photos/thirdwaythinktank/6029423550/sizes/l/in/photostream/

